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1. REPORT INTRODUCE



REPORT OVERVIEW

• This report consolidates and analyzes automobile sales performance in the 

Vietnamese market from March to August 2025, aiming to provide a 

comprehensive overview of industry trends during the mid-year period. The scope 

of analysis focuses on key brands that hold significant market share in Vietnam, 

including VinFast, Toyota, Mazda, Hyundai, Ford, Mitsubishi, KIA, Honda, MG, and 

BYD.

• By tracking and comparing monthly sales data, the report seeks to evaluate 

consumption trends over time, across regions, and by vehicle segment (SUV, 

Sedan, Crossover, MPV, etc.). In addition, it highlights standout brands and models 

that have made a notable impact on the market.

TO ACCESS THE FULL REPORT
-

PLEASE CONTACT US VIA EMAIL

Nguyễn Quốc Hưng 

quochung.nguyen@ciresearch.com.vn

mailto:quochung.nguyen@ciresearch.com.vn


2. AUTOMOBILE CONSUMPTION 

STATISTICS REPORT



TOP 10 BEST-SELLING CAR BRANDS NATIONWIDE – MARCH TO AUGUST 2025 
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From March to July, Vietnam’s automotive market showed signs of a modest recovery, with a sharp surge in July before experiencing a slight decline in August. 

• VinFast continued to lead the market with the highest monthly sales, consistently outperforming other brands by two to three times. 

• Toyota and Hyundai maintained their positions with steady growth across the months, while Honda posted an impressive increase—from just 290 vehicles in March to 2,555 in July. 

• Other brands such as Mazda, Mitsubishi, Ford, KIA, and MG also recorded sales spikes in July, reflecting strong demand across various segments and diverse consumer preferences. 

• Among Chinese brands, MG and BYD saw slight growth in August, indicating that Chinese electric vehicles are gradually expanding their presence in the Vietnamese market.

Unit: Vehicle

*Note: Statistics from March 1, 2025 – August 30, 2025 
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TOP 10 BEST-SELLING CAR BRANDS NATIONWIDE BY REGION – MARCH TO AUGUST 2025 
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All brands recorded their highest sales in 
the Northern region, with VinFast leading 
significantly at 29,579 vehicles—thanks 
to its strong domestic brand presence 
and the strategic advantage of having its 
manufacturing plant located in Hai 
Phong.

Brands such as Mitsubishi, Ford, Kia, 
and Honda performed relatively well in 
the Southern region, supported by 
developed infrastructure and strong 
purchasing power from Ho Chi Minh 
City, Dong Nai, and Binh Duong.

Although the population and average 
income are lower than in the other two 
regions, infrastructure expansion and 
tourism development are driving strong 
market growth—especially in Da Nang, 
Khanh Hoa, and Nghe An.

45.0%

28.5%

26.4%

Northern Southern Central
Unit: Vehicles 

*Note: Statistics from March 1, 2025 – August 30, 2025 
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TOP 10 BEST-SELLING CAR BRANDS NATIONWIDE BY VEHICLE TYPE – MARCH TO AUGUST 2025 
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Sales contribution chart of each car brand by vehicle segment

• Across most automotive brands, high-clearance SUV models clearly dominate, with the highest proportions seen in Ford, MG, and Honda. 

• MPV continue to hold a stable position, particularly with brands like Mitsubishi (56.6%), KIA (35.7%), and BYD (37.1%), aligning well with family and service-oriented needs. 

• Although the Sedan segment is gradually declining, it remains strong for Honda (57.6%), MG (71.9%), and Mazda (47%). Meanwhile, hatchbacks and pickups account for a small share, catering to more niche user 

groups. 

• Due to the nature of electric vehicles, the crossover segment is currently exclusive to VinFast.

Overall, the vehicle type structure reflects a strong shift toward versatile, multi-purpose models—especially SUVs and MPVs—while still maintaining traditional sedans to meet the diverse needs of Vietnamese 
consumers.
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*Note: Statistics from March 1, 2025 – August 30, 2025 
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Statistical data shows that White  is the most popular car color, 

accounting for 38.1%. This reflects a consumer preference for 

elegance, cleanliness, and versatility in vehicle selection. Following 

white, Red  (9.9%), Black  (9.0%), and Blue  (8.8%) also hold 

significant shares, indicating a broader range of tastes leaning toward 

dynamic or luxurious styles.

In contrast, colors such as Yellow, Silver, Pink, Brown, and Orange 

make up a very small proportion (under 2%), suggesting these are less 

common choices, typically favored by customers with distinctive 

personalities.

TRẮNG
TRẮNG XANH

TRẮNG ĐEN
TRẮNG ĐỎ

TRẮNG BẠC TRẮNG XÁM

TRẮNG XÁM ĐEN

TRẮNG TÍM

Some WHITE color options are preferred by consumers.
*Note: Statistics from March 1, 2025 – August 30, 2025 

NATIONWIDE CAR COLOR TRENDS – MARCH TO AUGUST 2025
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3. ANALYSIS OF THE TOP 5 AUTOMOTIVE 

BRANDS



VINFAST

From March to June, VinFast’s sales showed a downward trend, 

averaging a decline of around 8%, reflecting a market slowdown 

following the early-year surge. However, in July, sales rebounded 

sharply with a nearly 48% increase, before slightly declining by 14% in 

August. This pattern indicates that VinFast continues to hold a leading 

position in the market, driven by strong consumer interest in its SUV 

and crossover models.

VinFast VF 5 was VinFast’s best-selling 

model during this period, consistently 

leading in sales and peaking in July.

VF 5 CONTRIBUTE 

~31% TOTAL SALES
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Revenue Contribution Chart of Vinfast’s TOP 5 Best-Selling Models

1. Attractive pricing, accessible 
to the majority of users

2. Compact design, idea for 
urban mobility

3. Prioritized production and 
strong promotional support 
from VinFast

4. Vietnamese brand with 
strong media presence and 
consumer trust
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*Note: Statistics from March 1, 2025 – August 30, 2025 
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TOYOTA

Toyota’s sales saw a modest increase—from 3,879 units in March to 5,270 

units in April—then remained steady around 4,800–4,900 units in the 

following months. July marked a significant surge of 34%, reaching 6,629 

units, reflecting heightened demand during the peak season, before 

dropping to 4,274 units in August. This trend indicates that Toyota 

maintains a strong and stable appeal in the Vietnamese market, especially 

with its SUV and MPV models such as the Corolla Cross, Veloz, and Innova.

Toyota YARIS CROSS consistently led with 

around 20% of total sales from May to August. 

Its popularity is driven by its compact 

SUV/Crossover design, which is ideal for urban 

environments. The model meets consumer 

demand for versatility, flexibility, and fuel 

efficiency

YARIS CROSS CONTRIBUTE 

~21% TOTAL SALES
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Revenue Contribution Chart of TOYOTA’s TOP 5 Best-Selling Models

1. Attractive pricing, accessible 
to the majority of users

2. Comfortable features with 
Toyota Safety Sense system 

3. High performance with 
fuel efficiency

4. Strong brand reputation and 
extensive Toyota service 
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*Note: Statistics from March 1, 2025 – August 30, 2025 
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HYUNDAI

Hyundai’s sales showed an upward trend from March to May, followed 

by a slight dip in June, peaking in July with 2,723 units before declining 

again in August. This pattern reflects Hyundai’s sensitivity to market 

fluctuations, with demand concentrated in compact SUVs and 

sedans—highlighting consumer preference for flexible, fuel-efficient, 

and urban-friendly vehicles.

Revenue Contribution Chart of Hynundai’s TOP 5 Best-Selling Models

1. Modern and sporty 
design

2. Advanced comfort and 
technology features

3. Powerful yet fuel-efficient 
engine

4. Attractive sales policies 
and after-sales service
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TUCSON CRETA ACCENT GRAND I10 VENUE

TUCSON contributed approximately 24% of 

Hyundai’s total sales, underscoring the 

strategic importance of the C-segment SUV in 

the brand’s lineup and reflecting a broader 

shift among consumers toward high-

clearance vehicles.

TUCSON CONTRIBUTES 
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*Note: Statistics from March 1, 2025 – August 30, 2025 
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MAZDA

Mazda’s sales from March to June showed a steady recovery, rising 

from 1,247 units in March to 2,441 units in June. July marked a peak 

with 3,269 units sold, before declining to 1,980 units in August. This 

trend indicates that Mazda continues to attract consumers through its 

SUV and sedan offerings, while maintaining stable competitiveness in 

Vietnam’s mainstream vehicle segment.

The Mazda CX-5 stands out as the brand’s 

strategic SUV model, offering a well-balanced 

combination of design, driving experience, and 

comfort. It appeals particularly to young families 

and urban users seeking a high-clearance vehicle 

that is both stylish and fuel-efficient.

MAZDA CX5 CONTRUBUTES 

~54% TOTAL SALES

Revenue Contribution Chart of MAZDA’s TOP 5 Best-Selling Models

1. Modern and elegant 
KODO design

2. Fuel-efficient SkyActiv engine 
with smooth performance

3. Premium safety and comfort 
features within its price range 

4. Competitive pricing and 
reputable brand image
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*Note: Statistics from March 1, 2025 – August 30, 2025 
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MITSUBISHI

Mitsubishi’s sales from March to August fluctuated noticeably from 

month to month, reflecting a high sensitivity to market dynamics. 

However, the brand’s appeal lies in its SUV and MPV models, which 

offer versatile features well-suited for both family use and service-

oriented needs.

Revenue Contribution Chart of Mitsubishi’s TOP 4 Best-Selling Models

1. Practical Family-
Oriented Design

2. Spacious and Flexible 
Interior

3. Stable performance and 
fuel efficiency 

4. Reasonable pricing and 
strong after-sales policies
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XPANDER XFORCE ATTRAGE OUTLANDER

XPANDER accounts for approximately 57% of 

Mitsubishi’s total sales, affirming its role as the 

flagship model in the brand’s portfolio. This also 

highlights the enduring appeal of the 

mainstream MPV segment in the Vietnamese 

market.

XPANDER CONTRIBUTES 

~57% TOTAL SALES
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*Note: Statistics from March 1, 2025 – August 30, 2025 
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4. CONCLUSION



• Vietnam’s automotive market from March to August 2025 experienced strong mid-year growth, with industry-wide sales 

peaking in July before slightly declining in August. VinFast maintained its leading position, demonstrating consistent consumer 

demand and agile responsiveness to market needs. Toyota upheld its solid reputation as a global brand, while Mazda stood out 

with the CX-5 model, significantly boosting its sales performance.

• Overall, the market appears to be entering a short-term growth cycle, where established brands continue to attract buyers, and 

electric vehicles along with emerging brands begin to assert their presence. Strong demand for SUVs and crossovers remains the 

primary driver, reflecting a consumer shift toward versatile, comfortable, and fuel-efficient vehicles.

• In terms of vehicle segments, SUVs dominate with a market share of approximately 43%, indicating a growing preference for 

spacious, dynamic designs. Crossover, sedan, and MPV models also maintain steady sales, contributing to a balanced market 

landscape.

• The leadership of domestic brands like VinFast, the rise of mid-tier manufacturers, and the emergence of electric vehicles are 

shaping a diverse, competitive, and vibrant market with promising growth potential for the second half of 2025.

CONCLUSION
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